
Public opinion and LGBT 
right in the US 



• The rise in support for same-sex marriage over the 
past decade is among the largest changes in 
opinion on any policy issue over this time period 

http://features.pewforum.org/same-sex-marriage-
attitudes/ 
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Why the Shift in Attitudes?  

More people today have gay or lesbian 
acquaintances, which is associated with 
acceptance of being gay and support for gay 
marriage.  
• Nearly nine-in-ten Americans (87%) personally know someone 

who is gay or lesbian (up from 61% in 1993). 

• About half (49%) say a close family member or one of their 
closest friends is gay or lesbian.  

• About a quarter (23%) say they know a lot of people who are 
gay or lesbian, and 31% know a gay or lesbian person who is 
raising children.  



• 51 point shift in knowing someone who is gay or 
lesbian from 1985 to 2013 



These things are linked 

The link between these experiences and 
attitudes about homosexuality is strong. 
For example, roughly two-thirds (68%) of 
those who know a lot of people who are 
gay or lesbian favor gay marriage, 
compared with just 32% of those who 
don’t know anyone. 



http://www.gallup.com/poll/1651/gay-lesbian-rights.aspx  
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Social acceptance  

• Even though most LGBT adults say there has been significant 
progress toward social acceptance, relatively few (19%) say 
there is a lot of social acceptance for the LGBT population 
today. A majority (59%) says there is some, and 21% say 
there is little or no acceptance today. 

• Surveys of the general public show that societal acceptance is 
on the rise. More Americans now say they favor same-sex 
marriage and fewer say homosexuality should be 
discouraged, compared with a decade ago.  

• These changing attitudes may be due in part to the fact that a 
growing share of all adults say they personally know someone 
who is gay or lesbian—87% today, up from 61% in 1993. 

 



But supporting policy to allow same sex 
marriage, not based on acceptance! 



So why are there victories? LGBT 
movement focused on grassroots 

• Built real campaigns; increase experience of activists 

• Raised money; new donors 

• Taught people how to organize; door-to-door, house 
parties, etc 

• Formed coalitions; coalitions…teacher unions, Hispanic 
and African American community, religious organizations, 
labor, elected officials, political organizations 

• Over time, influenced perceptions of public  





Key Organizing Tactics 

• Big coalition. Establishing “the big four” networks necessary in 
times of crisis and for ongoing lobbying: (1) clergy, (2) people of 
color, (3) business leaders, (4) organized labor. 

• Coordination. Sharing strategies and information across state lines 
to trigger in-state endorsements, political support, and coalition 
members. 

• Joint fundraising. Strengthening long-term donor rolls and volunteer 
lists. 

• Media strategy. Creating long-term relationships with earned media 
outlets and editorial boards who will continue to disseminate 
positive LGBT-related messaging. 

• Membership. Brokering deals to share and enhance membership 
and related lists with coalition members. 

• Building infrastructure. Developing stronger infrastructure, such as 
county chapters of statewide LGBT organizations. 

 



 
                                                          

Change the Frame 

 Change the messengers. 

 Change the metaphors. 

 Invent new visuals and symbols. 

 Tell the story in a way that connects. 

How do you get different 
opinions? 



Moving from this… 



To this.  



Change the messengers   

Discrimination is wrong 
http://www.adrespect.org/common/adlibrary/adlibraryd
etails.cfm?QID=2558&clientID=11064 

Love is love 
http://www.youtube.com/watch?v=kcXkrR5L7jE 
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Straight Allies 



Families humanize 



How to Apply this to an 
International Context?  



Most important  
lesson overall? 

 
Organize, organize, organize 



3 Recommended Tracks  

Legal and political  

• International 
commitments? 

•Low hanging fruit?  

• Issues that create an 
opening? 

•Building POLITICAL 
POWER 

Human Stories and 
creating the narrative  

•Should be based on public 
opinion research  

•What values in can you 
connect with? 

•What are the narratives 
that would help?  

•Need to have a 
communications strategy 
for change  

 

Coalitions and Smart 
Advocacy  

•Gay and straight allies? 

•Political allies? 

•Key legislative moments? 

•Key organizing moments? 

•Pride Parade protections 

•Grassroots organizing  


