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About the poll: This research was funded by the Swedish International Development
and Cooperation Agency (Sida) and conducted by the Caucasus Research Resource
Centers (CRRC).
Fieldwork dates: The fieldwork was carried out between June 12 – 26, 2013, with the
total of 2,338 completed interviews.
A nationally representative sample of Georgian speakers including Capital, Urban,
Rural, East Georgia and West Georgia areas.
NDI and CRRC use a complex survey design with both stratification and
clustering;
Households are selected via random route sampling;
Respondents are selected using a Kish table;
Randomly selected households and individuals are not substituted;
All interviews are conducted face-to-face.
The average margin of error is +/- 2.9%

The National Democratic Institute is a nonprofit, nonpartisan organization working to support and
strengthen democratic institutions worldwide through citizen participation, openness and accountability
in government. More information is available at www.ndi.org
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I. Key Finding: Georgians support increasing women’s political participation
Public opinion research conducted by the National Democratic Institute (NDI) in June,
2013 indicates that Georgians recognize the contribution women could be making in
the country. A majority of citizens (52%) believe it is important to have a greater
number of qualified women candidates in the next election.

Citizens are also supportive of specific remedies to increase the number of women in
elected office, such as providing women candidates with equal access to the media,
which is supported by 75% of Georgians.
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Georgians hold political parties accountable for developing resources that would help
women candidates, such as ensuring access to party financing. Georgians are sensitive
to policy issues that could empower more women and reduce discrimination.
Significant majorities (89%) support proposals to improve maternity leave benefits,
ensure equal pay for equal work (88%) and strengthen domestic violence laws (87%).

High levels of support among both women and men for such policy solutions indicates
an  awareness  of  women’s  inequality  in  Georgia  and citizens’ desire for elected officials
and political parties to act on this agenda.

II. Key Finding: A  politician’s gender is less important than other perceived
qualifications
Survey findings indicate that Georgians place great value on the qualifications that a
politician should possess as a political leader, irrespective of their gender. A vast
majority of Georgians believe a  candidate’s  education is the most important
characteristic for both male and female politicians (83% and 85%, respectively),
followed by honesty and work experience. It is important to note that the top three
characteristics for holding public office generated the strongest support by more than
50% above other characteristics. Other characteristics include party affiliation
(relevant to only 10 percent of citizens) and age (relevant to only 7 percent for men
and 6 percent for women). An extremely small percentage of Georgians believe that
gender is an important factor in qualification for office. Furthermore, the importance
of these characteristics is applied evenly to both genders. This indicates that there are
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neither higher nor lower expectations of women politicians compared with men
politicians.

Another indication that electability and work in elected office are gender neutral is
that the majority of Georgians believe that women and men perform equally in office,
according to 53% of Georgians. Over a quarter of Georgians (28%) believe that men
perform better and 13% believe women perform better in elected office.
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However, there is an indication that gender is a factor in the development of an
individual’s  political  positions,  with  54%  of  Georgians  believing  that  women  and  men,
on political positions, are different from each other.

III. Key Finding: Being a woman is not an automatic barrier to electability among
pluralities of Georgians, and a small percentage of voters prefer to vote for women
Over 40% of Georgians believe that the gender of a candidate makes no difference in
their electability, while 16% said they would prefer to vote for a woman. Being a
woman, therefore, is not an automatic barrier to election.
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One third of Georgians believe increasing women’s  representation would have a very
significant impact on Georgian politics in general. Voters believe that their friends and
neighbors are less likely than themselves to vote for a woman candidate, perhaps
indicating society can be more discriminatory than individuals.
Georgians do not view women as weaker on everyday economic issues. In terms of the
issues that candidates might address majorities or near majorities of citizens said both
genders would handle issues such as jobs, affordable health care, poverty, pensions,
wages, inflation, education, cost of services, protecting workers rights and human
rights equally well.
IV. Key Finding: Demand is increasing for more women candidates and Georgians are
willing to support political parties  that  take  action  to  increase  women’s  
representation
Over a third of voters believe there should be 25% female and 75% male candidates in
the next election, which increases  women’s  candidacies  considerably from the gender
breakdown of candidates in previous elections. Over a quarter of Georgians believe
the ratio between men and women candidates should be 50%/50%. Such findings
indicate public demand for more inclusive representation in Georgia and could be an
opening for more substantive discussion of party quotas in future elections.

When asked about strategies to ensure more women candidates, 61% of Georgians
support voluntary party quotas and 57% support quotas within the election law.
Majorities of Georgians also support establishing rules to ensure equal representation
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in party leadership and establishing equal representation of women and men at the
top of party lists. Given the popularity of various remedies presented, it is clear that
Georgians expect political parties to play a role in creating more gender equality in
politics.

Furthermore, 40% Georgians say that increasing the number of women candidates is
important personally to them and is an influencing factor in the party they support.
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Forty-one percent of citizens disagreed with the notion that parties do not consider
the interests of women, and were nearly split on the notion that parties do not
support  women’s  promotion  or  do  not  place  importance  on having women in elected
office. More than a third of voters believe parties do not place enough importance on
electing women to office.

V. Key Finding: Georgians believe women tend to be less involved in political life
because  politics  is  less  accessible  to  them,  not  because  they  aren’t  qualified or
interested.
A majority of respondents, 66%, believe men are more likely to be involved in political
life in Georgia, although 22% believe both men and women are equally likely to get
involved. Georgians believe men are more likely to participate in rallies (46%) or be a
member of a party (43%). Nearly 40% also believe that men are more likely to be
appointed as a government official. This demonstrates that men have advantages over
women in the current system.
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A majority of voters believe  that  women  don’t  get  involved  in political life because of
their traditional roles in Georgian society. The top tier reasons for the perceived lesser
political involvement of women include 71% of citizens who believe that women focus
more on taking care of the family and 60% who believe that women perceive men as
having a better chance of winning an election.
Another high percentage of respondents support the belief that women do not want
to subject their families to politics; they believe they can bring about change in other
arenas; they don’t  have  enough  time; and Georgian politics is a dirty business. A slight
majority, 52%, also believe that politics is not a job for women. However, data suggest
that this response could have more to do with the turbulent and aggressive
environment of Georgian politics, rather than  women’s  qualifications for office.
9

VI. Key Finding: Overall, regardless of gender, Georgians are turned off by politics
and view politicians as operating in their own self-interest
Getting involved in political life in Georgia is unlikely for the average Georgian. Eightythree percent of voters report that they are unlikely to get involved in politics and 50%
of those say they are very unlikely to get involved. Of the fraction who said they were
interested in getting involved in public life, they were most likely to participate in a
rally, be a member of a party or be an activist.
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Near majorities of citizens (44%) believe both men and women get involved in politics
to benefit themselves, although 27% of respondents attribute this quality toward men
over women. Nearly a third of Georgians believe both women and men are corrupt,
out of touch and always fight. Again, a more significant percentage is likely to attribute
these features to men over women (34% for corrupt compared to 4% for women and
32% for always fight compared to 15% for women).
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RECOMMENDATIONS
The Win with Women Global Action Plan outlines tangible mechanisms to enhance
women’s  political participation. Fourteen political parties in Georgia have already
committed  to  this  plan.  Given  the  richness  of  this  data,  Georgia’s  political parties are
now armed with information to focus agendas that address the systemic obstacles
that prevent greater representation of women in Georgian politics and create more
visible steps toward enacting the Global Action Plan. The development of strategies
that include women will help political parties to broaden and deepen the
understanding of citizen concerns and make them more attractive to voters.
Strategies  to  increase  women’s  representation  should  be  grounded  in  facts.
In all countries where the representation of women in public office is low, it is
easy to make assumptions that citizens are simply unwilling to vote for women.
This research indicates that being a woman is not an automatic barrier to
election in Georgia. The research also indicates that women possess qualities
that may make them even more desirable candidates than men. The more
parties  are  tuned  into  the  public’s  opinions,  the  more  the  value  of  advancing  
women in Georgian politics will become evident. Solutions for advancing
women in political parties should stem from this appeal.
Political  parties  are  important  players  to  increasing  women’s  representation,  
therefore more should be done to encourage parties to include women and
address real barriers to their participation. The research shows that by
bypassing women as candidates and leaders, political parties may be forfeiting
potential opportunities for winning public support and elections. The Georgian
public supports the formal implementation of tools to help parties establish
equal participation of women and men in party leadership positions and in
party lists. More women win seats when more women run for office.
Stakeholders should work together to inform parties of the openings and
opportunities to create structures that give women more access within the
party, which may be rewarded at the polls. Furthermore, parties could
establish an equal opportunities committee to verify that party bylaws
addressing equality between men and women are observed.
A plan to address electoral remedies is greatly needed. With a majority of
Georgians supporting quotas to advance women within the election law, more
should be done to help develop a strategy that would benefit all parties and
improve opportunities for women.
Voters expect more to be done to address specific public policies to address
inequality. It is important to move forward on the policies that have the
greatest public support in order to be more inclusive of public demand. Public
opinion research indicates that maternity benefits, equal pay for equal work
and domestic  violence  are  three  of  citizens’ most important priorities; all are
areas in which women candidates could bring experience and garner support.
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